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THE CHALLENGE

The provision of agricultural inputs, and the
production, packaging, processing, transport,
and distribution of food, represent 19-29 % of
greenhouse gas emissions worldwide and they
exert an important pressure on natural
resources, water, nitrogen and phosphate, and

The impact of partnerships varies strongly from one type of initiative to
another and also includes societal benefits, such as increased transparency
of decisions within the food chain, viability of food cultures, public health and
reduction of packaging and food loss.

resources, water, nitrogen and phosphate, and
arable land in particular.
This research focuses on consumer-producer
partnerships in local food networks for
sustainable agriculture.
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RESULTS

Reforming the food systems towards greater 
sustainability is essential for a transition 

towards a low-carbon and resource-efficient 
society

The regression analysis confirms the difference in governance features of the
social movement component and the social enterprises component of the
alternative food networks. The most significant difference lies in the resource
mobilization from other organizations.
� Use of buildings from food transition related associations made available
through a sharing arrangements is positively correlated with the social
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METHODOLOGY

The authors will build further on this research focusing on various aspects of
local food buying groups. Particular focus will be put on the intrinsic
motivation of members of Local Food Buying Groups. Furthermore,
Voedselteams will be involved in the development of scenarios and transition
pathways.

through a sharing arrangements is positively correlated with the social
movement component
� The absence of social network with other Food Buying Groups is negatively
correlated with the social movement component.
� No significant difference between the two components is observed in
relation to the other options for using of shared resources that were part of the
survey
These results are consistent with theoretical models which highlight the
importance of inter-organizational networking within the social movement as a
key element of autonomous resource mobilization in favor of radical
transformation of the production system.

104 local initiatives

Flanders and Wallonia

6 types of organizations

Structured questionnaire

3 open questions, 28 closed questions

December 2014 – July 2015

Majority of the interviews face-to-face
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